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Abstract

The objective of this research is to study a
relationship between programs for industrial design and
automotive industries focus on automotive accessories and
components. This study leads to competitive advantage
enhancement in this automotive accessories and components
group. Moreover, the study focuses on student readiness after
graduations.

Also, the study covers industrial designers
capabilities improvement during their time working in
automotive industries and automotive accessories —
components industries.

In conclusion, there are relationships between these
3 groups of academic, automotive industry and automotive
accessories industry. However, some obstacles still exist. They
are lacks of information coordination, unclear needs of
partners requirements. If we are to continuously enhance this
industry. We should establish an agent to oversee all
stakeholder requirements. The agent do coordination, support,

promote and build relation to all members.

Keywords: Design / Design process / Design strategy /
Industrial design / Product design / Thailand automotives

industry / Automotives accessories
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